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Abstract: This study focuses on revealing the power of social capital and organizational
learning capabilities to increase business performance by using business model
innovation as a mediation variable. The population of this study was micro and small
enterprises in Palembang amounting to 1.103 SMEs and the sample used was 172 SMEs.
The sampling technique uses purposive sampling assuming micro and small enterprises
are still actively running their businesses until Agustus 2023. Data analysis uses an SEM-
based structural model approach. The survey findings revealed that social capital could
significantly improve business model innovation but not for business performance.
Organizational learning capabilities could significantly improve business model
innovation and performance. Then, business model innovation can reinforce social capital
ties, organizational learning capabilities, and business performance. This survey expands
the existing knowledge by scrutinizing the role of business model innovation as mediation
between social capital and organizational learning capabilities, and, hence, makes a
notable adjunct to the existing knowledge in the micro and small enterprises context by
concentrating on the connection between social capital, organizational learning capability,
business model innovation, and business performance.
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INTRODUCTION

In this dynamic and changing era, the ability to innovate is the key to success in the
business world. However, behind every brilliant innovation, there is a critical
element that is often overlooked: social capital. One of the increases in economic
development is triggered by the high social capital of the community and the level
of public trust (Lin & Sanders, 2017). In the business sector, social capital can
support obtaining new business partners and conducting maximum information
exchange that is beneficial for the company (Goélgeci & Kuivalainen, 2020). Social
capital is accurate guidance to measure the complexity and closeness of one
company's relationship with another company that is built based on good social
interaction and exchange (Moshtari & Vanpoucke, 2021). Social commerce
platforms usually present diverse social activities, as well as forums, chat rooms,
blogs, and discussion boards to drive information exchange (Chen et al., 2021).
Coworking spaces can identify company capabilities and support the
business lifecycle that serves as a business driver by strengthening resource
interaction and collaboration between the parties involved (Orel et al., 2022).
Increasing the knowledge of existing employees in the company and providing real
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feedback related to business activities can impact business performance (Chen et
al,, 2022). Continuous exchange of information between companies is needed due
to the demands of industrial business networks that are increasingly modern and
rapidly changing (Kannisto et al, 2020). Mutually beneficial coordination and
interactive collaboration are driven by a network of social alliances, beliefs,
expectations, and interrelation embodied in social capital (Al-Omoush et al., 2022).

Organizational learning capability characterizes the capacity of a business
entity to effectively extract, conform, and analyze new information to be applied in
a business context (Tortorella et al.,, 2020). Changes in organizational operations
are conducive to increasing innovation responding to external stakeholder
pressures, anticipating behavior, and inertia, and analyzing phenomena with new
methods directed by organizational learning (Zhang & Zhu, 2019). Individuals with
the power of resources can encourage or hinder the organizational learning
process or change the company's efforts to achieve predetermined goals (Duchek,
2020). The ability of organizations to develop innovation is significantly supported
by continuous organizational learning (Farzaneh et al, 2020). Empowering
knowledge and extracting the latest knowledge is the most important element of
diverse knowledge to forecast a dynamic business environment (Dhir et al., 2023).
Increased individual participation in the delivery of new ideas and organizational
adaptation efforts from changes in the business circumstance, the creation of the
latest knowledge, and the development of organizational intelligence are
supported by organizational learning (Pollok et al, 2019). Changes in
organizational activities and continuous reconfiguration of resources are useful for
understanding business trends and patterns in the market for companies that can
learn continuously (Ko & Liu, 2019).

Businesses that strive to be extant and thrive in rapid environmental changes
require capabilities of innovation (Phan, 2019). The ability to improve work
quality, learning capacity, information exchange, and the use of new knowledge
and technology will affect company performance through innovation (Mardani et
al, 2018). To improve the quality of relationships between employees and
customers, various forms of cooperation between companies can be directed by
innovation (Rachinger et al.,, 2019). New components can be used for individual
elements and components of the business model aligned in creating value design
focused on business model innovation (Ritter & Lettl, 2018). The existence of a
variety of new technologies and new business models must be able to be utilized
by companies to improve services and provide a quality experience to customers
(Lau, 2020). The creation of value propositions and mechanisms, and the
preparation of value systems based on the accumulation of new knowledge based
on the creation and rediscovery of business models refers to business model
innovation (Beltagui, 2018). The latest digital technology expands business model
innovations for most companies and business networks rather than just utilizing
company processes or products for a more durable competitive advantage (Spieth
etal., 2018).

Referring to previous studies related to the interaction of social capital,
organizational learning capability, business model innovation, and business
performance, it was found that there were still differences in the results. Some
studies (e.g., Akintimehin et al., 2019; Khan et al., 2021; Easmon et al.,, 2019; Liu,
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2017) revealed that business performance can be driven by social capital.
However, Purwati et al. (2021) remarked that social capital is unable to drive
business performance. Other studies (e.g., Hussain et al., 2023; Kozcu & Ozmen,
2023; Pranowo et al., 2022; Gomes et al., 2022; Valdez-Juarez et al., 2019; Pham &
Hoang, 2019) noted that organizational learning capabilities can trigger business
performance. However, Gomes and Wojahn (2017) noted that business
performance cannot be driven by organizational learning capabilities. In addition
Bashira et al. (2023); EINaggar and ElSayed (2023); Salfore et al. (2023); Bae and
Choi (2021); Anwar (2018) stated that business model innovation can improve
business performance, but Ali Latifi et al. (2021) revealed that business
performance cannot be improved by business model innovation.

Based on the results of previous research related to the interaction of social
capital, organizational learning capabilities, business model innovation, and
business performance that still have contradictions, the study aims to reveal the
relationship between social capital and organizational learning capabilities with
business performance. Then, it uncovers in detail how business model innovation
acts as an intermediary between social capital, organizational learning capabilities,
and business performance. This research contributes to theory development by
enriching the literature on the influence of social capital, organizational learning,
and business model innovation on business performance. The findings of this
research can be a strategic guide for practitioners and business stakeholders in
improving organizational performance.

METHODS

Population and Sample

This survey used quantitative analysis to measure causal relationships between
variables. Micro and small enterprises in Palembang amounted to 1.103
businesses employed as a population, and the sample used was 172 micro and
small enterprises. The sampling technique uses purposive sampling assuming
micro and small enterprises are still actively running their businesses until
Agustus 2023.

Measurement

This study used a questionnaire instrument developed from previous studies.
Social capital (SCP) uses six items of questionnaires taken from the study of
Fandifio et al. (2015). Organizational learning capabilities (OLCP) use four items
taken from the study of Gomes and Wojahn (2017). Business model innovation
(BMIN) uses four items taken from the study of Khan et al. (2021). Business
performance (BPER) uses six items adapted from a well-established study of
Tajudeen et al. (2018); Cao and Ali (2018). The questionnaire was designed using
a Google form and distributed online to respondents during September 2023. The
Likert scale consists of a series of statements accompanied by response options
presented in the form of ordinal intervals, ranging from strongly disagree (1) to
strongly agree (5).



Setiawan & Sayuti., Unlocking Growth: Exploring How Social Capital .... 132

Data Analysis

Data analysis uses a PLS-SEM to quantify causal relationships with multiple test
requirements. PLS-SEM estimates model parameters by minimizing prediction
errors between observed latent variables and observed variables. PLS-SEM can
support the modeling of interactions between complex variables from various
observations and simplify the data distribution assumption. PLS-SEM is developed
with two interrelated analysis stage processes: validation of measurement models
(outer) and structural models (inner). Measurement model estimation describes
the results of model construction of validity based on various methods used. If the
results obtained from the measurement model are under the requirements, the
next stage is to assess the research hypothesis using a structural model. The
robustness of the hypothesized path relationship is assessed based on the path
coefficient by calculating the t-value via a standard error bootstrap. The estimated
value, t-statistic, and 95% confidence level range of corrected bias are used to
measure the effect of mediation by looking at direct and indirect influences (Zhao
et al.,, 2010; Hayes & Scharkow, 2013).

RESULTS AND DISCUSSION

Respondent Characteristics

Based on data analysis in Table 1, the characteristics of respondents according to
age can be described as 65 respondents or 37.8% aged less than 25 years.
Respondents aged 25-34 years amounted to 47 respondents or amounted to
27.3%, aged 35-44 years amounted to 37 respondents or amounted to 21.5%, and
aged over 44 years amounted to 23 respondents or amounted to 13.4%.

Table 1. Respondent Characteristics (n= 172)

Respondent Characteristics Frequency %
Ages
< 25 years 65 37.8
25 - 34 years 47 27.3
35 - 44 years 37 21.5
> 44 years 23 13.4
Education
Yunior High School 16 9.3
Senior High School 95 55.2
Diploma 60 34.9
Bachelor 1 0.6
Types of business
Traditional food/beverage processing 56 32.6
Contemporary food/beverage 60 40.1
processing 34 19.8
Local crafts 13 7.6
Services
Length of business 61 35.5
<1year 87 50.6
1 -3 year 24 14.0

> 3 year
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Referring to respondents' education, 16 people or 9.3% have junior high
school education, 95 people or 55.2% have senior high school education, 60 people
or 34.9% have a diploma, and 1 person, or 0.6% has a bachelor's. The types of
businesses of respondents can be described as 56 people or 32.6% traditional
food/beverage processing businesses, 60 people or 40.1% contemporary
food/beverage processing businesses, 34 people or 19.8% local handicraft
businesses, and 13 people or 7.6% service businesses. Then, the length of business
that has been undertaken, 61 people, or 35.5% have a business for less than 1 year,
87 people, or 50.6% have a business for 1 to 3 years, and 24 people, or 14% have a
business for more than 3 years.

Measurement Model

Based on Table 2, the validity of all research constructs exceeds the recommended
level ranges from 0.697 to 0.926 and the average variance extraction of SC, OLC,
BMlI, and BP is more than 0.5 is 0.665, 0.825, 0.697, and 0.668.

Table 2. The Measurement of Instrument

Variables Items Outer AVE
Loading

Social Capital (SCP) SCP1 0.837 0.665
SCP2 0.900
SCP3 0.796
SCP4 0.796
SCP5 0.727
SCP6 0.827

Organizational Learning OLCP1 0.883 0.825
Capability (OLCP) OLCP2 0.926
OLCP3 0.915

BMIN1 0.834 0.697
Business Model Innovation BMINZ2 0.763
(BMIN) BMIN3 0.883
BMIN4 0.854

BPER1 0.697 0.668
BPER2 0.797
Business Performance (BPER) BPER3 0.881
BPER4 0.831
BPER5 0.902
BPER6 0.778

Based on Table 3, the test of reliability was conducted to appraise the
internal consistency of the research variables. Cronbach's Alpha and Composite
Reliability (CR) are used as guidelines for measuring reliability. Cronbach's alpha
values for the constructs of SCP, OLCP, BMIN, and BPER show significant internal
consistency: 0.899, 0.894, 0.855, and 0.899. Composite reliability (CR) values for
SCP =0.910, OLCP = 0.893, BMIN = 0.868, and BPER = 0.905. These results explain
that the research instrument used has good reliability because it is above the
required value, namely 0.70 for alpha Cronbach, and 0.60 for composite reliability
(Hair et al., 2019).
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Table 3. Measurement of Instrument Reliability

Variables Cronbach a Composite Reliability (CR)
Social Capital 0.899 0.910
Organizational Learning Capability 0.894 0.893
Business Model Innovation 0.855 0.868
Business Performance 0.899 0.905

Discriminant validity be explained by utilizing Fornell and Larcker's
approaches. Table 4 describes that the square root for every construct’s AVE is

above the connecting value of the correlation coefficient, representing
substantiation of discriminant validity.
Table 4. Measurement of Discriminant Validity: Fornell-Larcker
Variables SC OLC BMI BP
Social Capital (SCP) 0.815
Organizational Learning Capability (OLCP) 0.580 0.808
Business Model Innovation (BMIN) 0.635 0.692 0.835
Business Performance (BPER) 0.583 0.739 0.735 0.817

Structural Model Analysis

SRMR (Standardized Root Mean square Residual) is the average indicator of the
standardized residuals betwixt observed and hypothesized matrices of covariance.
If the value of SRMR is the same level as or below 0.08, it designates a good fit,
splendid performance, and acceptable model of study. Table 5 describes the
measurement of the overall fit index model. The results exhibit the value of SRMR
is 0.080, the value of chi-square (x?) is 656.768, and the value of Normed fit index
(NFI) is 0.759, so it can be stated that the model has a good fit.

Table 5. The Model Fit Summary

Goodness of Fit

Mod. Estimated

SRMR 0.080
d-ULS 1.229
d-G 0.700
Chi-square (x2) 656.768
NFI 0.759

Based on Table 6, it can be disclosed that SCP can increase BMIN (B = 0.352, t
= 5.929, and p = 0.000) so the first hypothesis (H1) that SCP affects BMIN is
accepted. OLCP can increase BMIN (f = 0.488, t = 7.587, and p = 0.000) so the
second hypothesis (Hz) that OLCP affects BMIN is accepted. SCP can not increase
BPER (B = 0.095, t = 1.551, and p = 0.121) so the third hypothesis (H3) that SCP
affects BPER is rejected. OLCP can increase BPER (3 = 0.414, t = 4.666, and p =
0.000) so the fourth hypothesis (H4) that OLCP affects BPER is accepted. BMIN can
increase BPER (f = 0.389, t = 4.726, and p = 0.000) so the fifth hypothesis (Hs) that
BMIN affects BPER is accepted.
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Table 6. Hypothesis Testing Results

Hyp.Path Stand. Beta (3) T-value P-value Decision
H1 SCP - BMIN 0.352 5.929 0.000 Accepted
H2 OLCP - BMIN 0.488 7.587 0.000 Accepted
H3 SCP - BPER 0.095 1.551 0.121 Rejected
H4 OLCP - BPER 0.414 4.666 0.000 Accepted
H5 BMIN - BPER 0.389 4.726 0.000 Accepted

Table 7. Analysis of Mediation

Relationships Stand. Coeff T-value P-value Decision
H6 SCP — BMIN — BPER 0.137 4.353 0.000 Accepted
H7 OLCP - BMIN — BPER 0.190 3.316 0.001 Accepted

As shown in Table 7, it can be revealed that SCP can increase BPER by
partially mediated by BMIN ( = 0.137, t = 4.353, and p = 0.000) so hypothesis six
(He) that SCP affects BPER through BMIN is accepted. Then, OLCP was able to
increase BPER by partially mediated by BMIN (B = 0.190, t = 3.316, and p = 0.001)
so hypothesis seven (H7) that OLCP affects BPER through BMIN is accepted.
Therefore, it can be stated that BMIN is capable of mediating between social
capital, organizational learning capabilities and business performance.
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Figure 2. Structural Model

Discussion

This study aims to reveal the influence of social capital and organizational learning
capabilities on business model innovation. Then, uncover the influence of social
capital and organizational learning capabilities on business performance, and
uncover the mediating role of business model innovation on the interaction
between social capital and organizational learning capabilities with business
performance. The results of the study revealed that of the seven hypotheses, six
hypotheses (H1, Hz2, H4, Hs, Hs, and H7) were proven and supported, while one
hypothesis (H3) was unproven and was not supported. Hypotheses H: to Hs state a
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direct relationship, while hypotheses He and H7 state an indirect relationship. The
RBV theory reveals that innovations made by companies will achieve optimal
competitive advantage if they can manage special knowledge resources. Then,
social network theory describes that innovations made by companies must have
important mechanisms within the framework of corporate social networks.

SCP can increase BMIN (B = 0.352, t = 5.929, and p = 0.000) so the first
hypothesis (H1) that SCP affects BMIN is accepted, which means that the effect of
SCP on BMIN is significant. SCP has a very important role in driving BMIN. SCP
enables effective collaboration, accelerates the flow of information, and facilitates
adaptation to market changes. Trust and commitment in social relationships can
also open doors to access to critical resources, such as financial capital or specific
expertise, needed to implement innovation. Thus, SCP is not only the foundation
for social well-being but also the key to stimulating innovation and transformation
in the business world. This study supports studies conducted by Khan et al,
(2021); Agyapong et al. (2017); Buttice et al. (2017); Lefebvre et al. (2016). Khan
et al. (2021) described that SCP has a positive effect on the BMIN. Agyapong et al.
(2017) stated that optimal BPER improvement is supported by the creation of SC
through efforts to increase business innovation. Buttice et al., (2017); and Lefebvre
et al., (2016) revealed that SCP will be able to leverage BMIN.

OLCP can increase BMIN (3 = 0.488, t = 7.587, and p = 0.000) so the second
hypothesis (H2) that OLCP affects BMIN is accepted, which means that the effect of
OLCP on BMIN is significant. OLCP serves a notable function in driving BMIN.
Organizations capable of effectively collecting, analyzing, and applying new
knowledge have a competitive advantage in the face of market changes. The
integrated learning process allows organizations to quickly adjust their business
strategies, respond to customer feedback, and identify innovative opportunities.
Organizations can be proactive in anticipating market changes and creating
innovative solutions to meet customer needs, thus ensuring long-term desire and
success by having strong learning capabilities. This study supports studies
conducted by Haile and Tiiziiner (2022); Farzaneh et al. (2020); Khan et al. (2021).
Haile and Tiiziiner (2022) revealed that organizational learning capability affects
business innovation. Farzaneh et al. (2020) stated that the ability of organizations
to develop innovation is significantly supported by continuous organizational
learning. Khan et al. (2021) reveal that organizational learning capability affects
business model innovation.

SCP can not increase BPER (§ = 0.095, t = 1.551, and p = 0.121) so the third
hypothesis (H3) that SCP affects BPER is rejected, which means that the effect of
SCP on BPER is not significant. SCP does not play a prominent role in improving
BPER through the establishment of a network of strong and mutually supportive
relationships. In a business environment based on trust and collaboration, social
capital provides a means of entry to valuable sources like support, information,
and business opportunities. In addition, social capital also creates an environment
that supports innovation and the exchange of concepts, stimulating the
development of new products that can increase business competitiveness.
Companies can optimize their performance through effective collaboration,
utilization of market opportunities, and long-term value enhancement by building
and maintaining social capital. This study does not support studies conducted by Li
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et al. (2020); Akintimehin et al. (2019); Boohene (2018); Islam et al. (2018); and
Agyapong et al. (2017). Li et al. (2020) added that company performance is
significantly driven by the power of social capital. Akintimehin et al. (2019)
describe that SC is significantly related to BPER. Islam et al. (2018); Boohene
(2018) revealed that overall business performance can be improved through social
capital development. Agyapong et al. (2017) implied that business performance
that has increased tends to be supported by an increase in social capital.

OLCP can increase BPER (8 = 0.414, t = 4.666, and p = 0.000) so the fourth
hypothesis (H4) that OLCP affects BPER is accepted, which means that the effect of
OLCP on BPER is significant. Organizational learning capabilities form a critical
foundation for improved business performance. The ability to collect, analyze, and
apply new knowledge effectively enables organizations to adapt to market changes
and create responsive strategies. A structured and continuous learning process
enables companies to identify opportunities, manage risks, and improve
operational efficiency. Thus, organizational learning capabilities not only enhance
competitiveness through improved operational effectiveness but also provide a
foundation for long-term value creation through continuous adaptation and
business innovation. This study supports studies conducted by Chen et al. (2022);
Pham and Hoang (2019). Chen et al. (2022) revealed that increasing the
knowledge of existing employees in the company related to business activities can
have an impact on business performance which can be done through information
exchange and collaboration. Pham and Hoang (2019) revealed that organizational
learning capabilities and business performance are directly and positively related.

BMIN can increase BPER (3 = 0.389, t = 4.726, and p = 0.000) so the fifth
hypothesis (Hs) that BMIN affects BPER is accepted, which means that the effect of
BMIN on BPER is significant. BMIN has a significant impact on BPER by opening up
new opportunities and creating a competitive advantage. Business model
innovation can also expand market share, attract new customers, and increase
customer loyalty. Fundamental changes in the way businesses are run can create
significant added value and generate sustainable growth. Therefore, business
model innovation is not only a catalyst for improving operational performance but
also an important driver in achieving the company's long-term goals. This study
supports studies conducted by Bouwman et al. (2019); Phan (2019); Asemokha et
al. (2019). Asemokha et al. (2019) explained that the adjustment of
entrepreneurial-oriented business processes and activities carried out by
companies as a form of reaction to the dynamics of the business environment that
tends to change will have better performance. Allocation of more resources,
allocation of time to innovate and increased capacity to innovate will be able to
optimally improve performance (Bouwman et al, 2019). Phan (2019) revealed
that the company's performance can strongly spur innovation carried out by the
company.

SCP can increase BPER via BMIN ( = 0.137, t = 4.353, and p = 0.000) so the
sixth hypothesis (He) that SC affects BPER via BMIN is accepted, which means that
the effect of SCP on BPER via BMIN is significant. Social capital has an integral
function in increasing business performance through the creation of business
model innovation. Social capital facilitates the rapid influx of information and
effective collaboration among business stakeholders through a network of strong
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and trusting relationships. In the scope of BMIN, SCP is key in the exchange of
ideas, knowledge, and support that drives positive change. Companies can
stimulate innovation, increase meaningfulness in market changes, and turn,
improve overall business performance by building solid social capital. This study
supports som preliminary works of Kanini et al. (2022); Li et al. (2020);
Akintimehin et al. (2019); Agyapong et al,, (2017). Kanini et al. (2022) further
explained that business innovation carried out by companies can bridge the
connection between social capital and the performance of business. Li et al. (2020)
described that company performance is significantly driven by social capital.
Akintimehin et al. (2019) revealed that improving business performance is
influenced by good social capital. Agyapong et al. (2017) found that the strength of
the link between social capital and business performance is mediated by business
innovation.

OLCP can increase BPER via BMIN ( = 0.190, t = 3.316, and p = 0.001) so the
seventh hypothesis (H7) that OLCP affects BPER via BMIN is accepted, which
means that OLCP affects BPER via BMIN is significant. Organizational learning
capabilities serve a notable role in increasing business performance through
business model innovation pathways. Organizations that have a strong ability to
gather, analyze, and apply new knowledge can quickly respond to market changes
and identify innovative opportunities. The integrated learning process allows
organizations to adjust their business strategies, optimize operations, and create
more efficient and adaptive business models. Thus, organizational learning
capabilities not only create an environment that supports business model
innovation but also becomes a key driver in improving overall business
performance. This study supports studies conducted by Zhao and Jie (2018);
Migdadi (2021); Zhang et al. (2022). Zhao and Jie (2018) stated that business
model innovation is influenced by organizational learning. Migdadi (2021)
revealed that organizational learning capabilities affect organizational
Performance indirectly through innovation. Zhang et al. (2022) found that the
relation between organizational learning ability and business performance is
mediated by organizational innovation.

CONCLUSION

The survey findings revealed that social capital could significantly improve
business model innovation but not for business performance. Organizational
learning capabilities could significantly improve business model innovation and
performance. Then, business model innovation can reinforce social capital ties,
organizational learning capabilities, and business performance. The challenges of
survival, value creation, and business growth are challenges for micro and small
enterprises, especially in developing economies. The ability of businesses to use
sustainable technology, review government policies, and understand the diverse
needs of customers are challenges for companies. Business models that continue to
experience renewal, innovation, and transformation continue to strive for long-
term business sustainability.
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The study provides various supports to the theory and the study's findings
add insight and understanding to the existing literature on strategic management.
The study enhances the development of RBV theory and social network theory.
The study elevates to elaborating and verifying empirical models by supporting
guidelines for achieving business performance through optimal handling of
knowledge resources and capabilities such as social capital, organizational
learning capabilities, and business model innovation in the context of micro and
small enterprises in Palembang that have not been explored. The role of BMIN in
mediating the interaction of social capital, and organizational learning capabilities
with business performance, which is not yet well understood, has been considered.
This study reveals that social capital and organizational learning capabilities may
not be able to improve SMEs performance unless supported by BMIN. Then, this
study reveals the increasing role of SCP and OLCP by explaining BMIN as a driver
for achieving BPER.

Some implications from a managerial perspective can be raised from this
review. Micro and small enterprise managers can consider and focus on preparing
strategies and improving organizational learning capabilities by leveraging unique
resources. Changes in the company's structure, features, and business model can
continue to be made for business continuity by utilizing organizational resources
in the form of social capital. This study reveals that business managers can identify
opportunities that spur business model innovation through business networking
and provide responses from internal and external information for business success
based on organizational learning capabilities. Then, this study reveals to managers
of micro and small enterprises that social capital can encourage greater business
development through business model innovation. Increasing business growth,
business profits, company survival, and competitive advantage need to be
managed properly through the formation of a wider business network based on
the knowledge of the organization.

The study still has limitations that still need to be followed up. In this study,
data was obtained only from micro and small business managers in the city of
Palembang whose number was still limited. The limited number of respondents
resulted in the results of the study could not be generalized properly. Therefore,
further studies can expand the scope of the type and number of businesses that
will be the object of study. Furthermore, this study does not compare the length
and type of business undertaken by micro and small business managers with the
concepts studied such as SCP, OLCP, BMIN, and BPER. Further studies can reveal
phenomena related to variables of SCP, OLCP, BMIN, and BPER in medium and
large enterprises in various business sectors.
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